COUNTERFEITING: BUYER BEWARE

Counterfeits are non-genuine goods that infringe Counterfeit goods generally fail to

on the intellectual property of rights holders. Coun- meet the full range of product

terfeiting is a deliberate intent to deceive buyers by specifications and performance 9
copying and distributing goods bearing trademarks standards, but may have the look

without authorization from trademark owners. and feel of the genuine article.

THE IMPACT?

The danger counterfeits
present isn’t always obvious.
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“The counterfeit problem is an ever-growing one, AGMAm
enabled by the 24/7, global nature of the internet. It GLOBAL
benefits the public and private sectors to work togeth- Advancing Intellectual Property Protection
er to address the issue, and sharing policies and best Founded in 2001, AGMA (Alliance for Gray Market and
practices is one way to do this.” Counterfeit Abatement) is a non-profit organization and
- AGMA President the largest group solely focused on intellectual property

(IP) protection in the high-tech industry.

Learn more: www.agmaglobal.org




