
Join your brand with our campaign 
to protect consumers from counterfeits!

Advocate for a safe, fair and fake-free worldhttps://BeSafeBuyReal.UL.org/

Counterfeiting thrives on a lack of public awareness. We can change this with your help!

Be Safe Buy Real campaign is an annual anti-counterfeiting 
campaign that advocates for a safe, fair and fake-free world. 

PARTNER COLLABORATION

We collaborate with our partners by jointly creating campaign 
materials including interview articles, infographics and videos.

WOULD YOU LIKE TO BECOME A PARTNER?

We simply ask our partners to support our campaign by 
sharing:

1.	 our social media posts via your social channels
2.	 your organization logo
3.	 a short quote

Please note that there is no cost to become a partner.

For more information on how to participate in our 
campaign, please email BeSafeBuyReal@ul.org.
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Laurie Dempsey’s responsibilities include creating policies and 
solutions to stop counterfeits from crossing borders. Her 
department liaises with those on the ground, who check and seize 
counterfeit goods, but she also focuses on initiatives that inform 
the public about the dangers of counterfeits. In her article, she talks 
about how educating consumers and working with them is the 
best way to keep counterfeits out – and health and safety in. 

In recent years, we’ve seen many government agencies doubling 
down on counterfeits to protect legit manufacturers and to 
ensure consumer safety. It’s no small task. In the U.S. alone, nearly 
three trillion dollars in commercial imports are processed 
annually with over 30 million customs entries on average. The 
sheer volume makes it easy for counterfeiters to slip through 
with their illegal products. Read a report with Fiscal Year 2020  
numbers.

For some people, it may just be irritating to receive a counterfeit 
product that’s poor quality or not what they were expecting. So 
some may even wonder what the big deal is about counterfeits. 
It’s just a knock-off bag, right? However, not only does 
counterfeiting fund other illegal activities like human trafficking 
and drug smuggling, the fake products you buy may also 
endanger your health.

One of the areas my department at the U.S. Customs & Border 
Protection (CBP) focuses on is counterfeit products, which can 
have a negative impact on people’s general health and safety, 

such as medicines, pharmaceuticals, electronic devices, batteries, 
and even clothing. In 2020, this also included personal protective 
equipment (PPE) and COVID-19 testing kits. 

The most harmful kind of fake

Counterfeit medical and pharmaceutical products are some of 
the most insidious counterfeits not only because they don’t 
perform, heal or medicate as promised, but they also endanger 
users’ lives. This trend saw a real peak at the advent of the 
coronavirus pandemic. Consumers, medical professionals and 
healthcare providers all scrambled to have enough PPE supplies 
on hand to protect themselves and the greater public – and 
counterfeiters exploited this need.

Some of the examples of COVID-19 related counterfeits include 
face masks. Either the mask doesn’t perform or protect as 
promised, leading consumers to believe it’s more effective than it 
really is. Counterfeit hand sanitizers or wipes containing the 
incorrect amount of disinfectant is another example. Even more 
frightening is the emergence of unapproved test kits, which are 
not up to the Food and Drug Administration standards.

One way to identify these counterfeits is that they are not 
supplied through the usual business channels, medical supply 
chains or government agencies. A private consumer should be 
very wary of direct medical offers – particularly those making big 
claims for a small price. 

Don’t let counterfeiters 
profit at the expense  
of your health
Expert Insight by Laurie Dempsey
Director, Intellectual Property Rights and E-Commerce  
Division, Trade Policy & Programs, U.S. Customs & Border 
Protection, Office of Trade
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As the Chairman of India’s anti-counterfeiting committee  
FICCI CASCADE, Mr Anil Rajput has helped significantly increase 
national awareness surrounding the hazards of counterfeiting 
and smuggling. In this article, he shares some of the bold and 
unique measures that have seen success in India. 

Ever since India transitioned from a closed to an open economy in 
the 1990s, the demand for big-name brands has grown. 
Unfortunately, this popularity of brands has also created a 
growing market for counterfeits and pass-offs in the country. 

Today, India faces a particularly tough challenge when it comes to 
the prevention of counterfeits entering the country. There are 
many forest borders which are hard to police, some of which offer 
direct connections to countries that produce large numbers of 
counterfeit products. And many of those products look so similar 
to the originals that consumers cannot tell the difference.

As a result, a system is needed that provides an organized way to 
communicate and engage with consumers and policy makers 
alike, sensitizing them to the dangers that counterfeits pose to 
public health and safety, while also exposing the economic 
damage that illicit products can cause society as a whole. 

India’s answer to counterfeiting and smuggling

With these issues in mind, in 2011 I collaborated with the 
Federation of Indian Chambers of Commerce and Industry (FICCI) 
to establish the Committee Against Smuggling and 
Counterfeiting Activities Destroying the Economy (CASCADE), or 
FICCI CASCADE for short. Working with FICCI proved to be a 
decisive success factor, as legitimate 
businesses are highly impacted by the 
spread of illicit goods and it was very  
much in their own interest to join forces  
in fighting their proliferation.

To achieve our goals, we engage with 
various industry players, consumers, the 
media, legal experts, consumer 
organizations as well as enforcement 
agencies, just to name a few. Our vision  
is to win over as many people as possible 
and to make them our ambassadors, or 
“Cascaders” as we call them. Cascaders carry the message that 
buying legal products is much more beneficial, because many 
illicit products are hazardous to people’s health and safety, as well 
as the economy. 

As an organization, FICCI CASCADE continues to grow, learn and 
get stronger every year. 

Inspiring ways  
in which India is beating 
back counterfeiters  
and smugglers
Expert Insight article by Anil Rajput
Chairman, FICCI CASCADE
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       My vision 
going forward 
is to make  
the lives of 
counterfeiters 
and smugglers 
as difficult as 
possible.
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